MIRI ROSSITTO

CONSULTANT

Miri Rossitto is an award-winning business,
leadership, and brand development consultant
with 20+ years of experience delivering
differentiated results for individuals, teams, and
organizations worldwide. As the Founder & CEO
of Cowe Communications, she has consistently
driven measurable success through innovative
strategies and an unwavering commitment to
excellence, making her a go-to consultant for
enhancing personal and professional brands.

Amplifying  reputations is Miri's  specialty,
demonstrated by her transformative work with
leaders at organizations like NASA, Marriott, the
City of Los Angeles, Boy Scouts of America,
Westfield Group, and IMAX. By navigating
complex organizational dynamics and delivering
tailored solutions, she elevates the presence of
her clients. Appreciated for her expertise and
intuition, Miri serves as a trusted advisor, crafting
strategies that align with career goals for
professionals at all levels. Her deep
understanding of individual nuance addresses
the unique challenges faced by both seasoned
executives and emerging leaders, resulting in
greater visibility, heightened industry influence,
and stronger stakeholder engagement
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Miri's coaching often covers:

» Personal Brand Strategy:
Helping individuals define and communicate
their unique value proposition, ensuring
alignment with their professional goals.

> Executive Presence and Visibility:
Coaching leaders to enhance their impact
and increase visibility through strategic public
relations and media engagement.

» Digital Footprint Enhancement:
Assisting executives in optimizing their digital
presence, including social media strategy and
online reputation management.

Alongside her professional life, Miri is a devoted
wife and mother. In her free time, she actively
contributes to numerous non-profit boards. She
is also an avid road tripper with dreams of
traveling across the United States in a camper
van, exploring new towns and cities, and enjoying
the journey (mostly for the snacks).



